Paper / Subject Code: 66678/ BUSINESS STUDIES (MANAGEMENT) : Retail Management

Duration: 2 Hours Maximum Marks: 60

N.B.: 1. All questions are compulsory
2. Figures to the right indicate marks

Q1 a) What is Retailing? Explain the Scope of retailing. 08
Q1 b) Explain the format of retailing in brief 07
OR
Q1 c) Explain the recent trends in retail business. 08
Q1 d) Discuss Retail as a Career 07
Q2 a) Discuss the steps in Retail Planning process. 08
Q2 b) Explain the concept of ‘Retail Market Segmentation’. Bring out its Significance 07
OR
Q2 c) What is CRM in Retailing? Explain the different strategies used by retailers. 08
Q2 d) Explain the different challenges faced by HR in Retailing. 07
Q3 a) What are the various factors affecting selection of Retail Location? 08
Q3 b) Elaborate the importance of retail branding 07
OR
Q3 c¢) Explain the different elements used in Visual Merchandising. 08
Q3 d) Explain in brief different types of store design. 07
Q.4 a) Fill in the blanks with an appropriate choice given below each questions. 05

1. Natural selection theory was evolved by

a) Darwin Db) Hollander ¢) Smith d) Mc Nair

2. are issued to induce trail and convert the prospects into actual user
a) Brand b) Coupons c) Display d) Special events
3. A store manager should ensure that at every time the IS maintained at proper levels

so that there is no shortage of good out
a) Design  b) utility c)inventory.  d) credit

4. is the last stage of the Retail Life Cycle.
a. Introduction  b. Maturity c¢. Growth d. Decline

5. The retailer is an important link between the and buyer

a. Government b. Society c¢. Wholesaler d. People

86496 Page 1 of 4

XSAGARDADMINY C867C3XSAGARDADMINY C867C3



Paper / Subject Code: 66678/ BUSINESS STUDIES (MANAGEMENT) : Retail Management

Q.4 b) Match the column 05
Group A Group B
1. Organized Retail a. Multi-brand Retail
2. OLACar b. Kirana Stores
3. FDI Limit 51% c. Fastest-growing segment in India
4. Traditional mom-and-pop d. Initiative by Government
stores
5. Digital Payments e. Service Retailing
Q.4 c¢) State the following is TRUE or FALSE 05

1. The majority of retail sales in India come from the unorganized sector.

2. Fixture is used for storing and displaying merchandise

3. Foreign Direct Investment (FDI) is allowed in single-brand retail in India without
any restrictions.

4. The traditional kirana stores are increasing relevance in the Indian retail market.

5. Retail life Cycle shows stages of retail development
OR
Q.4  Short notes (Any 3 of the following) 15

1. challenges faced by retailers in India

2. Green Retailing
3. Vending Machine
4. Retail Branding
5. Functions of Retail store manager
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